Nestlé reduces roster to
three branding groups
following major review

BAA tight-lipped over bid
to recruit top-flight
design manager for TS

Interbrand wins six-way
contest to reposition PTG, )
Edinburgh as global city ' f” o
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PRODUCT DESIGN

Clockwise from above:
Héctor Serrano; Top Secret
lamp for Metalarte; sketches
that show Serrano’s working
methods; Waterproof lamp
for Metalarte; Playboy lamp

18

Héctor Serrano’s down-to-
earth, pragmatlcapproach to
designis- refreshmg, butitis his

a- \\_\‘/

humour and inventive energy

P |
gl

that attracts people to his
products, says Hannah Booth

IN JULY 2000, Héctor Se[rano had Justleﬂ the
Royal College of Art's SUr
and was doing a few m‘ nths’ work experlence
at Ideo under its farrner head of industrial
design, Sam Hecht. TheSpaﬁlsh graduate, then
in his mid-20s, had a plan: he would try to stay
on at Ideo as long as he coqu and if nothing
else turned up, he wou}d 'head back to native
Valencia and try to fi nd work there.

But a stroke of Ilck changed all that. <
Overnight, Sel_r]qr_,‘S_e{{_a_‘_no_:,_v\{a_s_,.?ﬂ'ne next big

‘-‘..\;:soﬂ rubber balloah ﬁlled wnh%énéxand alight=1_-

Y
,.\- %

_.=works just as well as a frisbee.

““The work earned Se¢errano critical plaudits —

"Pla}"rboy was exhibitedd in Milan and at the Vic-
tcma & Albert Museumrm’s Milan in a Van show
— biit it wasn't until Serrrano’s collaboration with
two fellow graduates frcom Valencia's ESDI CEU
college, Alberto Martitnez and Raky Martinez,
that he won his first ccommission. The trio sat
down with all their works, and decided ‘which was
the most commercially ' viable’, Serrano explains.
It was that simple. Theey settled on a white ter-
racotta water bottle insgpired by traditional Span-
ish pitchers, which feattures both a drinking and
a pouring spout. It is (designed to keep water
cool in scorching weatther.

- ¥ 'We had to find a rmanufacturer,” Serrano
says. ‘| am not a designner-maker, | prefer to put
my.energy-into creatimg objects.” They settled
son two potential candidiates — Habitat and Span-

ish ceramic and glasss company La Mediter-
ranea. Habitat never irnterviewed them, but the

__latter was interested. “The bottle, La Siesta, is
“still being made. ‘Moost people don't use it,

they're afraid to breabk it," Serrano says. ‘It's
more of an icon piece ' now.’

bulb, scooped the 2000"Oxo/Peugeot design
award, even beatlng off competition from his
RCA tutor, El Ultimo Grito co-founder and fel-
low Spaniard Roberto Feo. The £16k prize
bought him not ‘a car, house deposit or world
trip’, but somethmg far more valuable — time.

‘| was(sd Iucky, ‘He ' says, with a Spanish
accent that is still distinct, in spite of six years
spent living in the UK. ‘Unlike my fellow grad-
uates, | could really focus on which direction |
wanted to head, without having to worry about
money.’ This is Serrano all over — Ié;\rel-r;_agdgd
humble and not in a hurry to get anywheré
fast. He honoured his Edeo placemenf" [

deep into his :maglhahon and started de5|gn-
|ng.-:The first piece was Playboy lamp, a clear,
Perspex coat hanger incorporating a light, which
illuminates any item of clothing hung on it. A/
breader project followed — Manolo is Gonna
Elave Fun, in collaboration with Lola Llorca. "

\ Using a fictitious character, Manolo; as the = (; NetObjects, a colldaboration with another
embodtmenl of the end-user, the collectlcm- Valent;la graduate, Vicctor Vifa, takes Serrano
" inecludes’five everyday products with a twq.g.t,\x, in a different direction.. Unveiled at Designers-
turning them into objects of fun. Thus, a cof-  blockin Milan, it is a tovuring exhibition based >
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Above: Serrano s Superpatata lamp; below:
La Siesta water bottle, designed by Serrano,
Alberto Martinez and Raky Martinez

> on the Web. Everyday situations — finding a
partner, checking your share prices or the
weather forecast — are represented by a series
of icons linked to websites. Such ephemeral
projects seem to be appearing in product
designers portfolio with increasingly regularity,
such as Onkar Singh Kular s Truth TV project
based on human psychology (DW 26 Febru-
ary). Are they natural habitats for a generation
that has grown up with technology?

More commissions followed for Serrano,
including the Top Secret lamp for Meta-
larte — a bundle of polyester film strips
that have been passed through a
shredder to create a lamp that looks
like a glowing wad of candyfloss.
Serranc s most recent lamp for
Metalarte is Waterproof, which was
selected for the V&A s Brilliant!
exhibition. The floating light resem-
bles a traditional table lamp, and is
designed to bob about in swimming
pools. | wanted to create an object
to do with water and light, Serrano
explains. So | went shopping. |
found some tubular lifebuoy lights
in a nautical store, which only light
up when you turn them upside
down. Hanging in Serrano s east
London studio is the first mock-up
— an inverted light with a lamp-
shade taped to it. It took him a
month and a half to create, and it
was a further year before a func-
tioning prototype emerged.

It is this use of low-tech, every-
day materials and objects, and his

>

willingness to experiment, that typify Serrano s
design approach. Much of his inspiration comes
from children s toys, including Superpatata. The
idea for that came from a toy, basically a bal-
loon filled with flour. I m interested in rational,
functional objects, and try to keep my work as
honest as possible, he notes. The mock-up
is the most interesting part, | m much less inter-
ested in the following stages. Serrano has been
called a highly interactive designer, but he
denies this, saying what he s after from peo-
ple is areaction to his products.

So, he s 29, settled in London with his girl-
friend and starting to find success. No longer
the next big thing , he s also not a big name,
yet. So what is he? A rising star? | m still at the
beginning, he says. The press often make

you cut to be more established than you
really are, particularly in Britain, where the
idea of a star in any discipline is much
more prevalent. In Spain, it takes
longer to become known. You
reach a certain level from the qual-
ity of your work and you stay there.
Just because you re on the cover
of a magazine, doesn t make you

a good designer. But | m getting

more commercial work, and | m

making a living from design rather

than teaching [he now teaches just
one day a week, at Ravensbourne

College of Design and Communi-

cation], so | m happy.

Wise words from someone just
shy of his 30th birthday. A savvy,
witty designer, Serrano strives for
balance in everything he does. He
won t say what he s working on
next, adding it s probably embar-
goed. But he will tell me whathe s

up to this afternoon — he s taking

time off to show his mum round
London. My point is proven. [
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